A4Everyone, 6bnrapcky cTapTbi ¢ OKYC BbPXY aHANUTUYHUTE YCTYTY MM YA0BONCTBHETO Aa
nokauu uneHosete Ha Data Science Society, KakTo 1 W3KyleHUTe OT MaTeMaTUYeCKOTO
MojienupaHe npodecMoHanUCTH Ha HepopmanHa cpeLya.
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o Trends in DS

@From Big Enterprises to SME
©Reduce human intervention

©Mixed Data
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DS & Retalil

© Retail Industry

O Why A4Retail?
Demand forecast, Storage planning, Price Optimization, efc.

O Retail System — Spec.
» Dynamic, Time-Varying, Non-Linear, MIMO system

O Retail Data — Spec.
» Missings, Outliers, Uninformative vars, Seasonality, Trend, etc.

https://adeveryone.com



o W Automated Workflow

product,:

price, disc., adv., disp... sale,

product,.

price, disc., adv., disp... sale,

weather

social events
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Automated Workflow

Sales

Forecast
& Stats
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Automated Workflow

Sales forecast & Stats
Model destandardization
Detransformation
Add trend & seas
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S Data Prep

© Missings © Seasonalit

product 2
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& Modelling

© SWR & Multistage Modelling
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o DS & Retail

© A4Retail — Results
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& Opportunities

@ QOpportunities
OEducation
OBusiness
OScience
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THANK YOU

Alexander Efremov

DATA SCIENCE, RETAIL
& OTHER OPPORTUNITIES
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